
888.560.1060   /   www.seraphinframes.com

ALL FRAMES SHOT BY: ANNIE GALLAGHER BLACK BOX STUDIOIO Pullout Poster

Heritage
WHO: Brand loyalists, aspirational consumers looking to get their foot in the 
door with prestige brands, traditionalists looking for a modern take on their clas-
sic staples. 

WHAT: Ostentatious is out, heritage is in. It is very hard to go wrong with a 
classic, but classic does not have to mean safe or boring. Established brands are 
finding new and creative ways to use the enduring and iconic design motifs associ-
ated with their brands in the design of their eyewear to set their styles apart. No 
longer reliant on the use of obvious or showy logoing, designer brands are going 
back to their roots to appeal to the modern consumer.  

WEAR: (From top to bottom) The Hackett Bespoke collection from Mon-
dottica USA has been created with classic styles inspired by Hackett 
London’s ‘Bespoke’ tailoring service. Founded in 1979, the Hackett 
London brand started as a resale shop for traditional Brit-
ish men’s clothing and added a bespoke tailoring service 
in 1986. The eyewear collection (the HEB051, shown) is 
designed using the same attention to detail and subtle 
tradition of the brand’s clothing, echoing a familiar 
spirit reminiscent of classic British tailoring. The 
facets of the Swarovski Amazing sunglass in 
crystal acetate with flash lenses from Marco-
lin is so clearly evocative of the Swarovski 
heritage as the world’s finest crystal cutter 
without the use of one single stone. The 
gingham pattern of the Bottega Veneta 
BV148 optical style from Safilo is 
designed to represent the Ital-
ian brand’s Cabat collection, a 
signature woven leather treat-
ment used in their handbags 
and other leather goods. 
A Pucci print is instantly 
recognizable. In the 
Emilio Pucci collec-
tion from Marchon, 
the house’s vintage 
prints have been 
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revisited on the eyewear giving the styles an immediate and unmistakable iden-
tity, here the colorful EP125S aviator sunglass receives an update by way of the 
frame’s distinctive eye rims. The Tiffany & Co TF1050 ophthalmic style from Luxot-
tica features a double dose of the legendary jewelers heritage cues. The iconic 
Tiffany blue temples have been capped with the brand’s vintage oval key motif 
inspired by antique keys from the Tiffany & Co. archives that had been used to un-
locked everything from jewelry and keepsake boxes, albums, diaries and steamer 
trunks to private clubs and country manors. 

WHY: With the ever increasing importance consumers are placing on authenticity 
and compelling brand stories to navigate an increasingly saturated licensed 
eyewear market, brands that are capitalizing on their distinct histories and 
relying on their extensive design archives are rising above the competition. 
Branded eyewear that is identifiable without being pretentious is what feels 
new to the consumer now. 
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