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SPECIAL SURVEY/EyeVote

2020 W

EYEVOTE

READERS’ CHOICE 2016

VM and 20,20 Magazine Announce EyeVote Readers’ Choice Awards for 2016
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Contact Lenses

Readers’ Choice, Company: Alcon

Readers’ Choice, Toric Brand: CooperVision’s Biofinity
Readers’ Choice, Daily Disposable Brand: Dailies Total 1

2016 EyeVote Readers’ Choice

Readers’ Choice: Company Readers’ Choice: Brand

Readers’ Choice, Extended Wear Disposable Brand: o
NEW YORK—Vision Monday and 20/20 M. . Air Optix Night & Day Contact Toric: , [
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Optical retailers and ECP readers of the two Optical Readers’ Choice, Brand for Finishing: Santinelli Multifocal:
Jobson Medical Information publications were Tl Men Readers’ Choice, Brand for Surfacing: . dowg,
asked to identify their “favorite” products in 12 Super Optical’s FastGrind ) ACUVUE
disti fage ical fi acle | Women: Readers’ Choice, Brand for Supplies/Consumables: Introduced in 2016: vita @
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ing/measuring fitting systems. Selected companies Introduced in 2016: Pra;:tic,e r?nagemenF Soif’:vyare Supplies/Consumables: HILCOViSIoN
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choices supPlled by readers. This year’s survey Spectacle Lens: VariLux Dispensing Tools: HILCOViSIoN
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Readers’ Choice, Company: Safilo essilor Readers’ Choice, Company: ACEP/ABS Smart Mirror Practice (] Brand:
Readers’ Choice, Frame Brand, Men: Ray-Ban . , o pany: . Management . Oﬁ: M 1_
Readers’ Choice, Frame Brand, Women: L.A.M.B. Better Sight. Better Life. Photochromic: Transiti@ns Readers’ Choice, Brand: ABS Smart Mirror g eyeflnl'l'y IceMare
Readers’ Choice, Frame Brand, Teens: Ray-Ban e Patient E t Svst Software
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Readers’ Choice, Sport Brand, Men: Oakley ers took part in the EyeVote Survey from Sept. 30 P PP
Readers’ Choice, Fashion Brand, Men: Ray-Ban Kids: f)) » through Oct. 28, 2016. An incentive for a chance to
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