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What We Did Differently. And Why.
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Home  Analytics  Notifications
Drive engagement Today's social actions
Posting daily company updates is the most effective way to start a conversation, and create word of Sorry, no activity on your content today. Post an
mouth for your business. V » update to start a conversation with your
community.

Share with: Al followers =3

How You're Connected

1 ftirst-degree connection
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on Linkedin

We know your vision is important 10 you. And at Invision Optomelry, your vision is important 10 us as well.
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invisionoptometry

v SI‘ Invision Optometry Vision is an important part of experiencing the world. It's the

most treasured of our five senses. We understand vision. Come see the difference.
www.invisioncare.com
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Merchandising
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rade Area Determination and Traffic Origination Anal
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The and YELLOW areas represent the majority of your TRADE AREA.
"Where do people come from who travel within 1 mile of this location?"
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What areas of town spend the most on eyecare?

spend 10x more than ;
This map shows you the eyecare dollars spent in each county block.
*Zip Codes are outlined and labled in BLACK.
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Heat Map of Striving Single Scene within Trade Areaz
"Where do your Top Consumer Profiles live? "

Urban Edge
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indicate a higher profile presence, while represent locations with little to no p
*Each Hexagon represents 1 mile in diameter, and contain a count of profiles by household.
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Growth is
painful.
Change is
painful.
But nothing
Is as painful
as staying
stuck
somewhere
gzu don't
long.



Imagine For A Moment.







Data Sharing.

What we offer is cross-referenced with what you
want and need.
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INNOVATE

No need to sift through piles of
clothes or wait on a salesperson. Tap
the clothing you like and your items
will be delivered to your fitting room in
under 30 seconds.

CONTINUE

Try On

DISCOVER

Browse and try on over 150 styles
from premium jeans brands. Choose
a clean dark wash for work or try the
edgier raw look for a night out.
Discover what you like and find the
perfect fit fast.

SIMPLIFY

Like it? Swipe your credit card and
walk out--no lines, no hassle. Not the
right fit? Toss it away, literally. We'll
take care of the rest.



Socially
conscious

Experiential

Marketing

Instant
Order
Fulfillment

Instant
Access To
Information

Massive
Choice

Peer
Opinions
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